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Recognition

Wal_ Mart CORPORATE COMMUNICATION
aCh|evementS ¥Wal-Mart Brazil was chosen as one of the ¥The company was finalist for the USP Award

20 model companies in sustainability ac- (Sao Paulo University) with the case Commu-
were awarded P y ac-( Y)

cording to Guia Exame de Sustentabilidade. nication for Sustainability.
and acknowledged
. ¥ The company won sixth place in the ¥Wal-Mart Brazil was fifth in Revista Impren
In 2008 Benchmarking Ranking of the Country’s sa’s rank of the top companies mentioned in
Best in Socio-Environmental Management,sustainability articles in print media.
promoted by BenchMais, with the program
‘Producers’ Club'. ¥The company was second most mentioned
in the national media, also in sustainability,
¥ Casa Claudia magazine acknowledgedaccording to the DataAberje rank.
Wal-Mart with the Planet Home Prize, for its
own-branded post-consumption recycled ¥Atthe Aberje Award, Wal-Mart Brazil was
PET material blankets. finalist in Communication for Sustainability
actions, including initiatives of information
¥In the retail category, Wal-Mart Brazil andand relationship with several stakeholder
Tedesco won the B2B Quality Standard Prizegroups.
awarded by B2B Magazine, for the project of
standardization and scanning of contracts atTOP OF MIND
the legal department.
¥At the Top of Mind 2008, Amanha maga-
zine, the brand Big was the most recalled in
the category supermarkets — Southern Re-
gion, and the brand Nacional came second
in the same ranking.

WAL-MART INSTITUTE

¥Projects “Mulheres de Fibra”, “Graos” and

“Pro-Recife”, financed by Wal-Mart Insti

tute, won the Parcerias Prize, promoted by
Alianca Interage and A¢do Empresarial pela
Cidadania.

¥Project “Canta Brasil", a partnership of Her-
shey Brazil and Wal-Mart Institute, won the
Corporate Responsibility Prize awarded by
Parceiros Voluntarios de Canoas.

Daniela de Fiori receives the Guia
Exame de Sustentabilidade award
sustainability report 2009



