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In this report, Wal-Mart Brasil Ltda. presents 
the main sustainability initiatives developed 
by the chain in Brazil in 2008, highlighting 
topics of interest for the company’s main 
stakeholders (customers, employees, sup-
pliers, community, civil society organiza-
tions and government).

The company was based on internal re-
view to define information materiality and 
used the same measurement criteria ad-
opted in the previous report (referring to 
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Report on:
1.1;
2.1 - 2.10;
3.1 - 3.8, 3.10 - 3.12;
4.1 - 4.4, 4.14 - 4.15;
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Report on all criteria listed for 
Level C plus: 
1.2;
3.9, 3.13;
4.5 - 4.13,
4.16 - 4.17

Re
po

rt
 E

xt
er

na
lly

 A
ss

ur
ed

Same as requirement for 
Level B
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Not Required
Management Approach 
Disclosures for each Indicator 
Category

Management Approach 
disclosed for each 
Indicator Category

Report on a minimum 
of 10 Performance 
Indicators, at least 
one from each of: 
social, economic and 
environmental.

Report on a minimum of 
20 Performance Indicators, 
at least one from each of: 
economic, environment, 
human rights, labor, society, 
product responsibility.

Respond on each core G3 
and Sector Supplement* 
indicator with due regard 
to the materiality Principle 
by either: a) reporting 
on the indicator or b) 
explaining the reason for 
its omission.

* Sector supplement in final version

G3 Performance 
Indicators 
& Sector 
Supplement 
Performance 
Indicators

STANDARD 
DISCLOSURES

A b o u t  t h e  r e p o r t

2007), allowing for information compari-
son. The exceptions are clearly stated. The 
report scope was also maintained, and the 
main change refers to increase in the num-
ber of stores.

This publication was prepared according to 
Global Reporting Initiative (GRI) guidelines, 
version G3, and reached application level B.

The next pages detail approached GRI con-
tents and their location in the report.

GRI CONTENTS

G3 Profile

G3 Management 
Approach 
Disclosures
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PROFILE INDICATORS
Page

1. STRATEGY AND ANALYSIS

1.1. Statement from the most senior decision-maker See chapter: Interview with the president 7

1.2. Description of key impacts, risks, and opportunities See chapters: Interview with the president and Sustainability Vision 7, 22

2. ORGANIZATIONAL PROFILE

2.1. Name of the organization See chapter: The company 12

2.2. Primary brands, products, and/or services See chapter: The company 12, 13

2.3. Operational structure See chapter: The company 12

2.4. Location of organization’s headquarters See chapter: The company 12

2.5. Countries where the organization operates See chapter: The company 12

2.6. Nature of ownership and legal form See chapter: The company 12

2.7. Markets served See chapter: The company 12, 13

2.8. Scale of the reporting organization See chapter: Economic contribution – Economic drive 27

2.9. Significant changes during the reporting period See chapter: GRI Contents and The company 14, 104

2.10. Awards received in the reporting period See chapter: The company - Recognition 18

3. REPORT PARAMETERS

3.1. Reporting period for information provided See chapter: Introduction 3

3.2. Date of most recent previous report See chapter: GRI Contents 104

3.3. Reporting cycle See chapter: Introduction 3

3.4. Contact point for questions regarding the report  
or its contents

See chapter: Introduction 3

3.5. Process for defining report content (topics, priorities, 
stakeholders)

See chapter: GRI Contents 104

3.6. Boundary of the report See chapter: GRI Contents 104

3.7. Limitations on the scope or boundary of the report See chapter: GRI Contents 104

3.8. Basis for reporting on other facilities that can significantly 
affect comparability from period to period and/or between 
organizations

See chapter: GRI Contents 104

3.9. Data measurement techniques and the bases of calculations See chapter: GRI Contents 104

3.10. Restatements of information provided in earlier reports See chapter: GRI Contents 104

3.11. Significant changes from previous reporting periods (scope 
and/or measurement)

See chapter: GRI Contents 104

3.12. Table identifying the location of the standard disclosures See chapter: GRI Contents 104

3.13. Policy and current practice with regard to seeking external 
assurance for the report

Audit was limited to Wal-Mart Institute’s Financial Statements. 95

4. GOVERNANCE, COMMITMENTS AND ENGAGEMENT

4.1. Governance structure of the organization
See chapter: The company – Corporate Governance
For additional information: http://investor.walmartstores.com

17

4.2. Chair of the highest governance body
See chapter: The company – Corporate Governance
For additional information: http://investor.walmartstores.com

17

4.3. Number of members of the highest governance body that are 
independent and/or non-executive members

There are no non-executive members in highest governance body. 
For details on the headquarters in the USA, please visit:  
http://investor.walmartstores.com.

4.4. Mechanisms for shareholders and employees to provide 
recommendations to the highest governance body

Wal-Mart Brazil is not a listed company. For information on 
relations with shareholders at the headquarters, please visit:
http://investor.walmartstores.com
Regarding the internal public, the group adopts an open-door 
policy, allowing employees to openly talk to their supervisors and 
contribute suggestions, comments and criticism.

4.5. Linkage between compensation and the organization’s 
performance

See chapter: The company – Corporate Governance 17

4.6. Processes in place for the highest governance body See chapter: The company – Corporate Governance 17

Table of contents
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4.7. Qualifications and expertise of the members of the highest 
governance body

Putting in practice social, environmental and economic guidelines 
is a responsibility shared by all employees. In addition to their 
alignment to Wal-Mart’s principles and culture, highest governance 
members shall be committed with basic principles and results, 
balancing professionalism and a humanized view of the business 
to ensure its growth.

4.8. Internally developed statements of mission or values, codes of 
conduct, and principles

See chapter: The company 16

4.9. Procedures of the highest governance body for 
implementation of economic, environmental, and social policies

See chapter: The company – Corporate Governance 17

4.10. Processes for evaluating own performance (economic, 
environmental, and social)

See chapter: The company – Corporate Governance 17

4.11. Explanation of whether and how the precautionary approach 
is addressed by the organization

Wal-Mart endeavors to minimize impacts of operation and does 
not conduct activities which would certainly cause serious or 
irreversible damages to the environment.

4.12. Externally developed principles, or other initiatives
See chapter: The company – Anti-corruption and Suppliers – In 
defense of the forest.

33, 55, 79

4.13. Memberships in associations

It is a member of the board, Brazilian Association of 
Supermarkets (Abras) and state associations of supermarkets 
in Sao Paulo (Apas), Rio de Janeiro (Asserj), Rio Grande do 
Sul (Agas), and Pernambuco (Apes). It is also a member of the 
board, Institute for Retail Development (IDV) and Business 
Commitment for Recycling (CEMPRE). It is a member of Ethos 
Institute, American Chamber of Commerce (Amcham), Brazilian 
Association of Store Owners in Shopping Malls (Alshop), 
Brazilian Association of Packaging (Abre), Abras Foundation; 
state associations of supermarkets in Paraná (Apras) and Espírito 
Santo (Acaps); Brasília Association of Supermarkets (Asbra), 
Sao Paulo Commercial Association (Fecomercio); Pernambuco 
Commercial Association (ACPPE), Federation of Commercial and 
Business Associations of Pernambuco (Facep) and the Chamber 
of Store Managers in Recife.

STAKEHOLDER ENGAGEMENT

4.14. List of stakeholder groups engaged by the organization See chapter: Relationship with stakeholders – Stakeholder groups 32

4.15. Basis for identification and selection of stakeholders See chapter: Relationship with stakeholders – Stakeholder groups 32

4.16. Approaches to stakeholder engagement
See chapters: Relationship with stakeholders – Stakeholder groups 
and Awareness and engagement

32, 41

4.17. Concerns that have been raised through stakeholder 
engagement

See chapter: Relationship with stakeholders – Stakeholder groups 33

ECONOMIC PERFORMANCE INDICATORS

MANAGEMENT APPROACH

Wal-Mart seeks to encourage economic development in the regions 
where it operates through job generation and the strengthening of 
local suppliers and small rural producers. With the Community Store, 
it tries to understand the community needs and provides services 
of public interest. Through Wal-Mart Institute and partnership with 
social entities, the company invests in professional qualification and 
in income generation opportunities.

See also chapters: Economic contribution – Economic drive and New 
model of supermarket

27, 28

EC1. Direct economic value generated and distributed.
Personnel and payroll taxes – R$ 1.290 billion
Taxes and contributions – R$ 1.082 billion

EC2. Financial implications and other risks and opportunities due to 
climate change

See chapter: Sustainability Vision and Care for the environment 22

EC3. Coverage of the organization’s defined benefit plan obligations Wal-Mart does not offer complementary pension plan to employees.
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EC6. Policy, practices, and proportion of spending on locally-based 
suppliers.

Twice a year, Wal-Mart representatives meet 20 local suppliers of 
regions South, Southeast and Northeast to develop joint strategic 
planning.
Throughout the chain, regional supplier businesses represent 15.5% 
of grocery items and 71.1% of perishables. Almost all assortments of 
stores (95%) come from companies based in Brazil.

See also chapters:
Economic contribution – Producers’ Club and Customers – Made to 
measure

49

EC7. Local hiring

At the recruitment in 2008 for store management, professionals from 
local communities (districts where Wal-Mart is) represent:
12.75% of retail operations
54.72% of wholesale operations

EC8. Impact of infrastructure investments provided primarily for 
public benefit

See chapter: Community – Respect before, during and after 63

ENVIRONMENTAL PERFORMANCE INDICATORS

EN1. Materials used by weight or volume

Main monitored materials:

MATERIAL CONSUMPTION (t)

Paper 324

Plastic bags 5,318

Polystyrene trays 851

Stretch 599

PVC film 805

Total 7,897

EN2. Percentage of materials used that are recycled input materials

MATERIAL CONSUMPTION (t) RECYCLED RAW 
MATERIAL (T)

% RECYCLED RAW 
MATERIAL

Paper 324 324 100

Plastic bags 5,318 1,595.4 30

Polystyrene trays 851 - -

Stretch 599 - -

PVC film 805 - -

Total 7,897 1,919.4 24.3

EN3. Direct energy consumption by primary energy source

Source CONSUMPTION CONSUMPTION (Gj)

Non-renewable sources
Diesel
Natural gas
LPG

7,775,588.52 l
242,198.44 m3

5,904,815.368 kg

277,824.9
9,448.161
124,075.9

Renewable sources
Metropolitan B2 diesel 5,669.897

Total 6,081,245.961

EN4. Indirect energy consumption by primary source Power consumption: 788,575,342.07 kWh (2,838,871 GJ)

EN5. Energy saved due to conservation and efficiency improvements

Savings of 13,579,031.10 kWh (equivalent to 1.72% consumed electric 
energy)
Initiatives in progress:
Use of T5 lamps with 15% - 30% reduction in final consumption
More efficient air-cooling systems (average saving 14%)
Solar energy – impact not measured
More efficient compressors, with 8% average gain

See also chapter: Care for the environment – More efficiency 
throughout the chain

71
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EN7. Initiatives to reduce indirect energy consumption and 
reductions achieved

See chapter: Care for the environment: More efficiency throughout 
the chain

69

EN8. Total water withdrawal by source

Water consumption (m3)

Fonte 2007 2008

Wells 874,360.00 831,032.84

Rain water 80.00 80.00

Public utility 1,037,950.90 1,538,949.70

Total 1,912,310.90 2,369,982.54

EN9. Water sources significantly affected by withdrawal of water
The organization’s water supply comes from public utilities and wells 
at the units, and does not affect significantly any source.

EN11. Location and size of land owned

In a Wal-Mart store (Granja Vianna), the lot involves a Permanent 
Preservation Area (APP) and there is another store located by an APP 
(Campinas). Other two units (Goiânia Norte and CD Betim, the latter 
under construction) present high biodiversity index. In the three lots, 
the project implementation sought to preserve the native vegetation, 
transplanting trees or planting new ones.

EN13. Habitats protected or restored Wal-Mart does not have stores in protected habitats.

EN14. Strategies for managing impacts on biodiversity

Before starting any construction, Wal-Mart performs an 
environmental survey prepared by specialized companies. Whenever 
possible, native vegetation is preserved or trees are transplanted. 
When it is not possible, the company prepares a Vegetation 
Management Plan, approved by competent bodies aiming at 
compensating for the losses.

EN16. Total direct and indirect greenhouse gas emissions

Since 2005, Wal-Mart Brazil prepares its inventory of greenhouse 
gas emissions aimed at monitoring and reducing its emissions. In the 
first three years, calculation was mainly based on the GHG Protocol. 
At the beginning of 2008, aimed at supervising the global corporate 
performance, the company aligned its inventory of emissions with 
that of the Carbon Disclosure Project methodology, used by the 
headquarters in the USA. The balances of emissions for 2005 and 2006 
were recalculated based on the new scope and methodology, and are 
consolidated in the table below:

SOURCE
EMISSIONS 2006 

(t CO2e)
EMISSIONS 2005 

(t CO2e)

Direct emissions
Refrigeration gases
Aircrafts – own fleet
Total

360,828
360

361,189

151,204
270

151,474

Indirect emissions
Electric energy acquisition
International Distribution Centers

55,544
39,929
95,473

60,310
-

60,310

Total 456,661 211,785

The balance of emissions for the year 2008 had not been concluded 
at the publication of this report (May 2009).

EN17. Other relevant indirect greenhouse gas emissions

EN18. Initiatives to reduce indirect energy consumption and 
reductions achieved

Use of eco-efficient technologies, alignment of logistics chain, 
Producers’ Club program, renewal of own fleet with flex-fuel models, 
and Zero Impact program are some of the initiatives. By planting 6,673 
trees, the company neutralized corporate events held along the year 
(1,268t CO2e).

See also chapter: Care for the environment – Global warming.

74

EN21. Total water discharge by quality and destination
The company does not discharge water out of public sewage systems 
or units’ treatment systems (septic tanks and grease traps).

EN22. Total weight of waste by type and disposal method
See also chapter:
Care for the environment – Concrete advancements

72

GRI CONTENTS
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EN23. Total number and volume of significant spills There have been no spills.

EN24. Weight of transported waste deemed hazardous The company does not generate that type of waste in its operations.

EN25. Identity, size, protected status, and biodiversity value of water 
bodies and related habitats

The company does not discharge or drain effluents which would 
directly affect water bodies.

EN26. Initiatives to mitigate environmental impacts
See chapters: Sustainability Vision
Suppliers – Teaching by example

57, 73

EN27. Percentage of products sold and their packaging materials that 
are reclaimed by category

There are no specific initiatives to reclaim packages of our own 
branded products, but the company receives waste brought by 
customers to stores and develops partnerships with suppliers to 
expand the collection of recyclable material. In total, 4,318 tons of 
material were sent to recycling.

EN28. Fines and total number of sanctions for noncompliance  
with laws

There were no fines related to significant facts or in amounts above 
R$ 50,000.

SOCIAL PERFORMANCE INDICATORS

Management approach

 Wal-Mart follows international rules on labor good practices 
and requires the same commitment from business partners. 
The company ensures freedom of association and endeavors to 
keep a safe and inclusive workplace, and stimulates professional 
growth. Through its open door policy, Wal-Mart ensures effective 
communication between employees and top management.

See also chapters: Relationship with stakeholders – Stakeholder 
groups.

32

LA1. Total workforce by employment type, employment  
contract, and region

At the end of 2008, the company had 74,456 employees, 
distributed as:

FULL TIME PART TIME

Directors 640 0

Management 7,840 0

Administrative 1,662 2

Production 60,072 2,734

Trainees 201 0

Apprentices 182 1.063

Interns 50 10

Total 70,647 3,809

LA3. Benefits provided to full-time employees that are not provided 
to temporary or part-time employees

Fringe benefits include life insurance, health plan, dental plan, meal 
tickets, payroll backed loans, pharmacy assistance, and Christmas kit 
donation, and they are equally offered to all employees regardless of 
their work period.

LA4. Percentage of employees covered by collective bargaining 
agreements

100% (note: interns and apprentices are not considered, for they are 
covered by specific legislation)

LA5. Minimum notice periods regarding operational changes

There is no established period, but the company notifies employees 
in advance whenever significant operational changes are planned. 
Decisions affecting the work routine directly are subject to 
negotiation. Collective bargaining and agreements are widely 
advertised to all employees.

LA6. Workforce represented in formal health and safety committees See chapter: Employees – Safety to work better 37

LA7. Rates of injury, occupational diseases, lost days See chapter: Employees – Safety to work better 37

LA8. Education, training, counseling, prevention, and risk-control 
programs

See chapter: Employees – Safety to work better 37

LA10. Average hours of training per year See chapter: Employees – Appreciating talents 35
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LA11. Programs for skills management and lifelong learning

Wal-Mart provides ongoing qualification for employees seeking 
to multiply their opportunities and boost their professional growth 
throughout their careers. During the stage of transition to retirement, the 
company offers specific programs to re-qualify those who would pursue 
another job and counseling for those who prepare to live with no job.

LA12. Employees receiving regular performance and career 
development reviews

100%  See also chapter: Employees – Appreciating talents 35

LA14. Ratio of basic salary of men to women by employee category
Base salaries are defined according to employee categories with no 
gender influence.

Human Rights – Management approach

 Wal-Mart maintains a clear policy to defend human rights, to fight 
child labor, forced or compulsory labor in its own operations and 
throughout the productive chain. This attitude is extended to society 
with awareness and mobilization campaigns.

See also chapter: Suppliers – Encouragement of best practices

51

HR1. Description of policies and guidelines to manage all human 
rights aspects

See chapter: Suppliers – Encouragement of best practices 53

HR2. Significant suppliers and contractors that have undergone 
screening on human rights

Auditing includes all suppliers that export products through the global 
procurement office. In 2008, the import area audited 39 companies.

HR4. Total number of incidents of discrimination and actions taken
In 2008 there were seven reports. In two cases discrimination was 
evidenced and the company took remedial actions.

HR5. Freedom of association policy and application degree None.

HR6. Measures taken to contribute to the elimination of child labor
There is no direct risk at operations. The company seeks to involve 
the entire chain to eliminate the practice.
See also chapter: Suppliers – Encouragement of best practices

53

HR7. Measures taken to contribute to the elimination of forced or 
compulsory labor

There is no direct risk at operations. The company seeks to involve 
the entire chain to eliminate the practice.
See also chapter: Suppliers – Encouragement of best practices and 
Engagement.

53

HR8. Policies for security personnel training in policies or procedures 
concerning aspects of human rights

100% (Note: it includes outsourced companies)

HR9. Total number of incidents of violations involving rights of 
indigenous people and actions taken

There have been no violation cases.

SOCIETY

SO1. Programs and practices that assess and manage the impacts of 
operations on communities

See chapter: Community – Respect before, during and after and Wal-
Mart Institute

61, 81

SO2. Units analyzed for risks related to corruption See chapter: The company - Anti-corruption 17

SO3. Employees trained in anti-corruption policies and procedures
See chapter: The company - Anti-corruption and Employees – 
Education and Principles

17, 35

SO5. Public policy positions See chapter: Relationship with stakeholders – Stakeholder groups. 32

SO7. Legal actions for anticompetitive behavior None.

Responsibility for the Product – Management approach

For the entire store assortment, Wal-Mart complies with the legislation 
referring to responsibility for the product and, for those with own 
brands, it strictly supervises production to ensure the best cost/quality 
ratio, fulfillment of labeling standards, and reduction of environmental 
impacts. Throughout the entire supply chain, it stimulates the 
companies to act with socio-environmental responsibility.

PR1. Life cycle stages in which health and safety impacts of products 
and services are assessed

All food products handled at stores are evaluated in their entire life 
cycle up to sale to consumers.

PR2. Total number of incidents of non-compliance of products and 
services

None.

PR3. Type of product and service information required by labeling 
procedures

In all perishable products handled at stores, Wal-Mart follows 
mandatory labeling rules referring to safe consumption, correct 
disposal and presence of allergenic substances. In addition, voluntarily, 
it provides information on potential environmental or social impacts.

Perishables may represent as much as 15% of total assortment at stores.

GRI CONTENTS
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PR5. Practices related to customer satisfaction, including results of 
surveys

See chapter: Customers – Applied knowledge 51

PR6. Programs for adherence to laws, standards, and voluntary 
codes

PR7. Incidents of non-compliance concerning marketing 
communications of products and services

None.

PR8. Total number of substantiated complaints regarding breaches of 
customer privacy

None.

PR9. Fines for noncompliance with laws and regulations concerning 
the provision and use of products and services

There have been no sanctions affecting units, employees or 
customers, or in amounts above R$ 50,000.00.
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O r g a n i z a t i o n s  b e n e f i t e d 
b y  W a l - M a r t  i n  2 0 0 8

Abrigo Coração de Maria • ABADEF – Associação Baiana dos Deficientes Físicos • Abrigo Ipiranga • Sociedade Beneficente São Camilo • Abrigo 
São Francisco • Abrigo São Vicente de Paulo • Abrigo Sol e Vida • Centro de Orientação à Família • Ação Comunitária Todos Irmãos • Ação 
Paroquial de Assistência • Ação Social São Mateus • Adevis – Associação dos Deficientes Visuais de Novo Hamburgo • ADPD – Associação da 
Pessoa Deficiente de Guarulhos • ADRA – Agência Adventista de Desenvolvimento e Recursos Assistenciais – RS  • AEB – Centro de Orientação 
e Apoio Sócio Familiar • Albergue Bezerra de Menezes • Albergue Cireneu – Associação Espírita Medianeiros do Amor • Albergue Travessia – 
Lar do Alvorecer Cristão • Aldeia do Futuro Aliança Empreendedora • AMAR – Sociedade de Estudos Espíritas • AMBA  • Amparo Santa Cruz 
– Orionópolis • APADA – Associação de Pais e Amigos dos Deficientes Auditivos • APADA-SE – Associação de Pais e Amigos dos Deficientes 
Auditivos de • APAE – Associação de Pais e Amigos dos Excepcionais • Apoio Associação de Auxílio Mútuo da Região Leste • Arca do Brasil 
• Arsenal da Esperança Associação Internacional para o Desenvolvimento – Assindes • Arte Que Liberta • ARTESOL – Artesanato Solidária • 

ASCAGIA – Associação das Crianças Adolescentes, Gestantes e Idosos do Bairro de Irmã Dulce e Adjacências • Asilo da Velhice Desamparada 
e Carente São João Bosco • Asilo Dom Bosco • Asilo Padre Cacique • Asilo São Vicente de Paulo • Associação Comunitária dos Moradores do 
Conjunto Residencial Rubem Berta • Associação Desportiva Arte Bola • Associação de Empreendedores Zumbi dos Palmares • Associação 
Beneficente Educação Arte e Cidadania • Associação Comunitária Brilho Celeste • Associação Cristã Verdade e Luz • Associação da Graça – 
Sorocaba • Associação das Damas de Caridade de São Vicente de Paula • Associação de Portadores de Charcot Marrie • Associação de Mora-
dores do Bairro Zaíra • Associação de Pacientes Transplantados da Bahia • Associações de Pais e Mestres com Saramandaia • Associação de 
Reciclagem Ecológica do Rubem Berta • Associação dos Irmãos da Solidariedade • Associação e Lar Mãe Previdência • Associação Educativa e 
Cultural Didá • Associação Espírita Lar Transitório de Christie • Associação Lar e Abrigo Nossa Senhora Aparecida do Brasil • Associação Mãos 
Amigas da Reconciliação • Associação Maria Porta do Céu • Associação Mundaréu • Associação Pestalozzi de Cruz das Almas • Associação 
Pestalozzi de Maceió • Associação Repartir • Associação São Jorge Filhos da Gomeia • Associação Somos Um em Cristo • Avante Educação de 
Mobilização • Banco de Alimentos Madre Tereza de Calcutá • Banco de Alimentos – RS • CAASAH – Casa de Apoio e Assistência ao Portador do 
Vírus HIV/AIDS • CAEC – Cooperativa de Agentes Ecológicos de Canabrava • Caminhando para o Futuro • CARE – Cooperativa de Agentes de 
Autônomos de Reciclagem • CARIB – Centro de Adoção de Ribeirão Preto • Casa da Passagem • Casa de Apoio à Criança com Câncer Durval 
Paiva • Casa de Apoio à Criança e Adolescente São Pedro • Casa de Apoio à Vida • Casa de David – Tabernáculo Espírita para Excepcionais • 

Casa de Maria Lar de Apoio • Casa de Passagem • Casa de Santa Maria • Casa Divina Providência Madre Tereza Michael • Casa do Caminho 

• Casa do Meu Pai • Casa do Zezinho • Casa Dom Macário – Fundação Lar São Bento • Casa Dom Orione – Obras Sociais Nossa Senhora 
Achiropita • Casa dos Inocentes • Casa Espírita Manoel Philomeno de Miranda • Casa Maria Maia • Casa Mateus • Casa Menina Mulher • Casa 
Menino Jesus de Praga • Castelinho • CCP Henry Ford • CDO – Companhia de Obras do Brasil • CEI Casa Batista da Amizade – Lar Batista de 
Crianças • CEI Estrela da Manhã • CEI João Bento de Carvalho • CEMPRE – Compromisso Empresarial para Reciclagem • Centro Comunitário 
Águia de Ouro • Centro Comunitário Batista Cleriston Andrade • Centro Comunitário e Creche Sinhazinha Meirelles • Cecosi – Centro Comu-
nitário Santa Inês • Centro das Mulheres de Vitória de Santo Antão • Centro de Apoio à Criança com Câncer • Centro de Assistência Social 
Reino da Criança • Centro de Atividades Especiais Lourdinha Vieira • Centro de Convivência Otoniel Mota/ Cecom – Associação Evangélica 
Beneficente • Centro de Desenvolvimento Integral Jardim Beberibe • Centro de Educação Infantil Cônego Antonio Tozelli – Centro Comunitário 
João Paulo I • Centro de Educação Infantil Construindo o Futuro • Centro de Educação Infantil Pingo de Gente • Centro de Educação Infantil 
Regina Angelorum • Centro de Educação Infantil Santo Agostinho – Associação Santo Agostinho • Centro de Educação Infantil Santo Expedito 
– Centro de Assistência Social de Vila Dionísia • Centro de Educação Infantil Vila Leopoldina • Centro de Estudos Espíritas Francisco Candido 
de Xavier • Centro de Promoção Social Bororé • Centro de Proteção à Infância e à Maternidade • Centro de Reabilitação Especial do Recife • 

Cerenepe – Centro de Reabilitação Neurológica de Pelotas • Centro de Reabilitação Sabará • Centro de Reintegração da Mulher • Centro de 
Voluntários do Recife • Centro Educacional Catarina Kentenich • Centro Educacional Palmeiras • Centro Espírita Cavalheiros da Luz • Centro 
Espírita Deus, Amor e Justiça • Centro Espírita Deus, Luz e Verdade • Centro Espírita Irmã de Nice • Centro Espírita Irmãos do Caminho • Centro 
Espírita Mensageiro do Pai Eterno • Centro Espírita Paulo e Estevão • CIEDS – Centro Integrado de Estudos e Programas de Desenvolvimento 
Sustentável • Centro Nordestino de Medicina Popular • Centro Social Lauzane Paulista • Centro Social Marista • Centro Social Nossa Senhora 
do Bom Parto • Centro Social São José • CEPAE – Centro de Profissionalização e de Apoio ao Emprego Cepim Taboão da Serra • Cidade da Luz 
• Cidade Escola Aprendiz • Cirandando Brasil • Clube da Turma • Clube de Mães Tardes Felizes • Colmeia – Instituição a Serviço da Juventude 

• Comitê de Ação e Cidadania Contra a Fome e a Miséria • Companhia de Teatro da Bahia • Comunidade do Areião de Itapevi • Comunidade 
Nossa Senhora do Ó • COSTURART – Cooperativa Arte e Gênero • Creche Arquinha e Projeto Cara Nova (Núcleo Socioeducativo) • Creche 
Bela Vista – Associação Santo Agostinho • Creche Caramuru1 • Creche Catarina Labouré • Creche Comunitária Nossa Senhora do Amparo • 
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